
Consumer Recycling Education and 
Outreach Grant Program



USEPA REO Grant Program Objectives 

Encourage the 
collection of food 
scraps and other 
compostable 
items market 

01
Inform the public 
about residential 
or community 
composting 
programs 

02
Provide 
information about 
the compostable 
materials 

03
Increase collection 
rates and decrease 
contamination in 
collection 
programs

04



Project Finances

EPA Funding Requested: $934,947 

Leveraged Funds: $145,431 

Total Project Cost: $1,080,378 

Project Period: June 1, 2024 – May 31, 202



Toolkit Website: LoveToCompost.com 

Gain access to many free 
helpful items such as our:

• Campaign assets
• Best Management 

Practices (BMP) 
documents

• Photo and video library
• Educational materials

Launch Date November 6, 2025



Toolkit Website: 
LoveToCompost.com



Love To Compost Facebook Page – 
Some advertising will run through here



Marketing Education Campaign

Selected Framework as the agency 
to develop and manage the 

campaign

Four campaigns will be 
initiated throughout 
Minnesota
• Pope, Douglas, Otter Tail, Grant, 

and Stevens Counties - Glacial 
Ridge SSO composting facility 

• Carver, Scott Counties and 
Dakota Prairie SSO composting 
facility operated by the 
Shakopee Mdewakanton Sioux 
Community, 

• Resource Renew and 
Surrounding Area

• The fourth area is still to be 
determined



Community Campaigns 

SPRING 2025 

Pope Douglas – first 
campaign segment of 

three

September 1, 2025 

 lovetocompost.com 
went live

FALL 2025 
• Carver and Scott Counties –

first of two campaign 
segments 

• Pope Douglas – second 
campaign segment of three

November 6, 2025 

Official 
lovetocompost.com, 
Organics Recycling 

Toolkit Launch Training

SPRING 2026 
• Pope Douglas – final campaign
• Carver and Scott Counties –

second and final campaign
• Resource Renew first of two 

campaign segments

FALL 2026 
• Resource Renew – second and 

final campaign
• Community #4 – TBD – First of 

two camapign segments

SPRING 2027 
• Community #4 – TBD – Final 

campaign for community #4 
and the REO Grant

June 31, 2027 - USEPA 
REO Grant end 



Small 
Scraps, Big 
Difference

• Key Messages

•Food scraps aren’t trash; 
compost them.

•Organics recycling reduces 
waste.

•Healthy soils start with 
organic recycling.

•Organics recycling feeds 
the soil.



LEFT COLOR BLOCK RIGHT COLOR BLOCK

Recommended palette - expanded to include blue to allow for more visual flexibility and impact.

Billboard visuals for concept approval. Will be converted to other media formats upon approval.



LEFT COLOR BLOCK RIGHT COLOR BLOCK

Recommended palette - expanded to include blue to allow for more visual flexibility and impact.

Billboard visuals for concept approval. Will be converted to other media formats upon approval.



Media Plan

MEDIA CHANNEL Rationale
Week 1

(April 7 - 13)

Week 2

(April 14 - 20)

Week 3

(April 21 - 27)

Week 4

(April 29 - May 4)

Week 5

(May 5 - 11)

Week 6

(May 12 - 18)
TOTAL

Google Display
Reach a broad audience across various websites, increasing

brand visibility and awareness.
$1,050 $1,050 $1,050 $1,050 $1,050 $1,050 $6,300

Meta Advertising
Utilize highly targeted advertising options to reach potential

customers.
$1,050 $1,050 $1,050 $1,050 $1,050 $1,050 $6,300

AdQuick
Leverage OOH advertising to reach a targeted audience in

specific locations and times.
$2,000 $2,000 $2,000 $2,000 $2,000 $2,000 $12,000

Digital Billboards
Utilize digital billboards to reach a large audience in high-

traffic areas and capture attention.
$1,000 $1,000 $1,000 $1,000 $1,000 $1,000 $6,000

Radio
(KXRZ, KULO, KKOK-FM, KXRA)

Reach a broad audience during their commute, providing 

repeated exposure to the message.
$500 $500 $500 $500 $500 $500 $3,000

Newspaper
(Alexandria Echo Press,

Pope County Tribune)

Reach a large audience in Pope and Douglas Counties, 

those who prefer traditional media.
$500 - $500 - $500 - $1,500

Print EDDM
(Alexandria)

Target households in specific areas. - - - $9,644.00 - - $9,644

TOTAL $6,100 $5,600 $6,100 $15,244 $6,100 $5,600 $44,744



Media Channels – Traditional – 583,404 Impressions

Digital Billboard – 5 Weeks

196,620 Impressions

Radio • 270,000 Impressions

KXRA92: 15 Second: 120 Spots, Z99-

KXRZ FM: 15 Second: 120 Spots, KIK 

100.7: 15 Second, (KIK): 111/15 Second 

(KULO): 111

Also included - Free, multiple 7-12 minute 

interviews about composting program.

All advertising bought with KIK 100.7 will 
be matched for free on KULO (Cool 94.3)

Pope County 

Tribune

7 Issues

14,100 Imp.

Mailer • Every Door Direct Mail
14,484 Impressions
Expensive but effective

Alexandria 
Echo Press
8 Issues
88,200 Imp.

Newspaper • 102,300 Impressions


